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SEEMYVITALS

PILLAR - THE MEDIA

Growth Engine

Brand, ads and outreach from one kit, checked before anything runs.

Brand Absorber reads a site into a brand kit; Style Absorber borrows a look without the identity.

Ad Studio builds finished ads in 7 formats from pre-approved messages, in the practice's locked
Seasons.

Outreach bots draft messages for four patient segments. Nothing sends without a person.

Every ad and message runs through the claim rules before a person sees it.

- Brandkitin < Finished ads out < Every line checked

BRAND ABSORBER LIVE - AD STUDIO BUILT, OFF IN THIS DEMO WORKSPACE - SEASONS IN A PREVIEW BUILD

+ Al - brand absorber + Al-image ad maker = Pre-approved messages

Brand Absorber Style Absorber Ad Studio, telehealth mode Seasons

What the Seasons look like Asset Library

SAMPLE ADS

Sample ads, one per Season.
Made outside the demo workspace and labelled SAMPLE in the product. None has run as an ad.
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1 Read the page 2 Keep the kit DNA 3 Ads in that kit C Replay

THE PAGE IT READ THE BRAND KIT

Saved public page - sample brand, name hidden Brand kit KIT DNA

NAME HIDDEN

See a licensed clinician online, on your
schedule.

Areal clinician reviews every plan. Al drafts, a person decides.

SAMPLE ADS IN THAT KIT

SAMPLE ADS

Built from the real run shown below: the saved page Brand Absorber read (name hidden
here), the colors it returned, and Season samples made for the same brand. The sweep and
the flying chips are this page's animation.

Ouoswos 0 < E——— won @ o

D Platorm Map. Pltform Map S—

@ Brand Ab:

© Patent ntaks Quiz Absorb BRAND re 2 patontntako Quiz

- vi SeeMyVitals
SRR teyrort [EEEED i cpon, moders severky, nsds  cinican, (oson o) o e -

T Record retention [r— SeeMyVitals
O Adverse events { . © 1 Absorb BRAND ] ,  # 2 AbsorbSTYLE (we ioek reanie PR Thi st uses only axtractod rols. No taglnes, porauasiv copy, o voice

i Cinical compiance

i b e Were invented. Missing roes say dune chrome — they are no flled with a
@ Supporttickets @) Suppert tokete sample paltte.

< Follow-ups P B saawo paLeTTE

‘SAUPLE BRAND (FICTIONAL, FOR THIS PREVIEW)

< Aloweach 5 AlOureach
e @ Brand Checker — Active Samplo Brand saweieonTa R
P ntegotons

PRI 109 b, o sbtort a reat et bekow, o repiaco .
o ey “Steadier days, one small change ata time." Biling

Worm, plain-speken, and unhr R —
& AAssistant ) AlAssistant

> Extraction detal (ple-scan methods and fonts)

comPLIANCE

© Complance Scamner © complance scamner KT vAuLT

# Rescue Rescue

; . : . Brand kit
8 stoscan i He — absorbed from seemyvitals.com

(© semammorer — . (© smamarmr

Sample clinician I «  frsounce 2mAgE . Sample clician- MI

@ patint Front Door | et om0t (3 OrDrop An mage @ patentFrontDoor

25 GROWTH ENGINE

Brand Absorber

- Reads the live site < Palette, fonts, logo ¥ You approve the kit

LIVE IN PRODUCT + Alvision + page read

Reads a site's palette, fonts and logo into the brand kit. An HT! One of the platform's live functions: it runs in the product today, not only in the
too. demo.

Every ad, page and message after that draws from the kit. A person reviews and edits the kit before it is used.

Paste your site's address. Get your brand kit: colors, fonts, logo.
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o LastStop OS

[ Platform Map
Patient Intake Quiz
Pharmacy Routing
Credentialing

5 Clinical compliance
Record retention
Adverse events

£ Support tickets

7 Follow-ups

- Al Outreach
Al at work
Integrations
Billing

=]

{3 Al Assistant
COMPLIANCE

¥ Compliance Scanner

# Rescue

[E] Site scan

* GROWTH ENGINE

( @ Brand Absorber
ACTING AS (SAMPLE CLINICIAN)

Sample clinician - M

@ Patient Front Door

Active practice
SeeMyVitals

LastStop 05 &=

ClaimRight ST COST: $0.00 & SAMPLE DATA: ON | SAMPLE DATA

/KITS GALLERY

& Saved Brand & Style Kits

€ SeeMyVitals
e .

L

# Dark Console Glow

NEW IDEA PENDING

The product screen on a dark gunmetal ground with a glowing
blue edge. Layout: Product screen centered and slightly tilted, .

# Quiet Clinic Line
WEW IDEA PENDING

Empty clean room, one thin blue line of light across the middie
of the frame. Layout: Wide empty frame, one thin horizontal...

SELECT

# Portrait, One Line

NEW IDEA PENDING

A calm portrait with one short line of type. No before-and-after,
no claims, Layout: Portrait filling the left two thirds, one short...

SELECT

# Bright Home Consult

NEW IDEA PENDING

A person at a kitchen table with a laptop, morning light, room to
breathe. Layout: Headline top-left, one person at a table on th..

SELECT

# Phone In Hand

NEW IDEA PENDING

A hand holding a phone showing a message thread, everything
else soft, Layout: Phone lower right at a slight angle, headline...

SELECT

The ad reference library is not connected in this app. Previously generated ad creatives are not loaded. This strip is empty — it is not filled

with demo palettes

26 GROWTH ENGINE
Style Absorber

- Screenshot or page in < Style kit out < No logos, nhames or colors carried over

BUILT - LABELLED "NEW IDEA PENDING" IN THE PRODUCT

Rebranded? New style? Want to test a look, or learn from

one that's working for someone else?

Upload a screenshot or give a page address. It extracts a

style kit: layout, composition, type treatment, color
treatment, photography, motion and copy approach.

+ Alvision - style extraction

= ldentity-leak refusal

It never carries identity: no logos, company or product

names, copy text or exact color values. A check refuses

any kit that leaks a hex color code.

If the page has no preview image, it fails honestly

instead of guessing.

The product labels it "New idea pending".

Borrow the look.Never the brand.
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® EVERY SIZE

One ad. Every size.

The same Season re-frames for each placement. The words, the button
R ARE rROR and the required line are set by code, so they stay exact at every size.

NO WAITING
ROOM. [J Feed1:1

Start with a short online intake.

[] Feeda:s

I:I Stories and Reels 9:16

Prescripton ony i a censed clican decides its spproprate.

SAMPLE D &5 EE (] Display 16:9

Sample. The photo is the real Season 4 plate; the words are set live in this page. Four of
the seven formats.

—EE
o LastStop 0S < ;‘::::‘;;::e LastStop OS = ClaimRight STCOST: $0.00 [ SAMPLE DATA: ON | SAMPLE DATA | C ple data .=.-) [+ Log out

[E Patient Intake Quiz

sampLe DATA | 1 compliance flag to review { Review flags

@ Pharmacy Routing

Credentialing
Clinical compliance
SeeMyVitals Manage brands 7 SeeMyVitals
Record retention o e
Adverse events RESEARCH-USE ONLY RETAIL

Support tickets cing language ad. N me guarantees, no b fter claims.

Follow-Upe STYLE  Dark Console Glow [Sample style) SAMPLE STYLE

Al Outreach

This style is for Season 3 - Clean Lab. Other Seasons keep their own look.

Al at work

e s Image Ad Studio
Build a set of on-brand ads for exactly what you need them for. @
Bliing T W w0
Al Assistant Image generation is not switched on in this workspace yet. You can set up the brand, purposes and formats now. Nothing is made, and nothing is invented, until it is on.
A _ B

COMPLIANCE SEASONS

) Compliance Scanner Your first ad comes back in 1 Season: Seast san Lab. Lock the one you like and eve

# Rescue None of these? See all Seasons

[B] site scan
PRODUCT PHOTOS
* GROWTH ENGINE

photos. The f t eration request

(P Brand Absorber

( 25 Image Ad Studio @

ACTING AS (SAMPLE CLINICIAN)

Sample clinician - M MESSAGE

@ Patient Front Door

27 GROWTH ENGINE

Ad Studio, telehealth mode

> 7formats < Pre-approved messages < Code sets the required lines

BUILT - OFF IN THIS DEMO WORKSPACE + Al-image ad maker = Pre-approved messages

Telehealth mode allows patient-facing language. Outcome guarantees and before- Formats: feed 1:1, feed 4:5, Stories and Reels 9:16, display 16:9, email header, web
and-after claims are not allowed. hero, product card.

Six pre-approved messages for SeeMyVitals, for example "A real clinician reviews Logo, call to action and required lines are always set by code.

every plan. Al drafts, a person decides." In this demo workspace the page says plainly that image generation is not switched

on. Itis on in other LastStop workspaces.

Ads built only from messages you've pre-approved, in every size you run.
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® SEASONS
SAMPLE AD

A Season is a saved ad style. Pick one or two Seasons; every

later ad follows them.

[ ] m
In mlnutESI . Hero + Chips Gold Card

Type drawn into the image Type drawn into the image

Online intake @ Licensed clinicians Clean Lab Editorial
Type set over the photo Type set over the photo

@ vouwscis \ & Secure messaging

b

@) s nissory - Sculpted Type Proof Stack

& Care from home
Type drawn into the image Photo plus a layer

Clinizian raview

Secure messaging i .
Clean Plate Headline in Photo
Type set over the photo Type drawn into the image

] Season 1: Hero + Chips
One sample ad per Season, for the sample brand. Labelled SAMPLE; none

Preseription only if a licensed clinieian decides it's apprapriste. has run.

@ wssiros s0.00 | ssmsa o (RN © ussonos s0.00 1| woua o (R

) Patientntake Quiz ) Patientntake Quiz

® o

ONLINE INTRKE CARE
{from heme.

Securo messaging it you
Visits, messages, = SOMELIAN i
refills and billing
inone pi x| Locnpack | Tustpack | Retotonpack

AWARENESS | TRUSTAPROOF  LAUNGH | CONVERSON  RETENTION  EDUCATION < Pick atleast one purpose and format

A
Sign-ups e
(LIGROWIR ENGIHE - 2 re . e et RECENT

© Brand Absorver [r— No session assets yet.

Sampl cinican - Mi ~ Smpl cinican - Mi

@ patientFront Door @ patientFromt Door

28 GROWTH ENGINE

Seasons

- Lock 1or 2 Seasons < Every ad traceable to its recipe < Misspelled ads never ship

PREVIEW BUILD + Alimage + code layout = Textread-back

A Season is a saved, versioned ad recipe. Nine are active in the gallery. Every ad records the Season and version it came from, so a good ad can be

The first ad arrives in three Seasons. "None of these?" opens the gallery of traced and made again.

finished samples, each labelled SAMPLE. When the image model draws a headline, a text reader checks it: one retry

Lock one or two Seasons as the house look; later ads rotate between them. on a mismatch, then set type. A misspelled ad is never shown as finished.

"Surprise me" is still there.

Pick ahouse look once.Every ad after that stays onit.




’ Draft rules - need clinician and counsel sign-off

SEEMYVITALS 29 | 47

ONLIWEINTAKE CARE —  jeisssey
in minutes. wom home. 1

@ short online intake
@ Alicensed clinician reviews it

@ Secure messaging with your care team
Start your intake - Start your intake -

rasrinn oy 3 eenad eicin s oot Srscroton a3 cansaschncian s s srepate ~ =~ — ‘v,

Secure messaging with your

care team. N
One place for visits, messages

and refills.
NO WAITING ) pLE ¥ A
ROOM. .| [ Star(ynurfnﬁaka >

Start with a short online intake.

e

@ Licensed clinicians

@ care from home
@ itake in minutes Prescripton only if a censed cincian decides i's appropriate

{omyasinata >
 swrntyourintake > -

= | / - =
_"_ . SeeMyVitals |
e — One place for visits, messages
and refills.
| Startyourintake >

Visits, messages,
refills and billing

in one place.
Visits, messages, ‘
refills and billing
in one place.

L Start your intake -
Start your intake >

Online, on your schedule.

| stanyourintake -

tion only if alicensed cinician decides it

® 29 GROWTH ENGINE
What the Seasons look like

-> Sample ads, labelled SAMPLE O Made outside this demo workspace < Words and required lines set by code

SAMPLE CREATIVE + Alimage + code layout = Textread-back

Sample ads made outside this demo workspace: pictures from an Every word the image model drew was read back letter by letter.
image model, words, logo and required lines set by code. Labelled The phone screens in Seasons 1and 6 are drawn by code, not
SAMPLE in the app's Season gallery; none has run as an ad. screenshots of the app.

One sample per Season, in the owner's order. Right: Season 5, No outcome, weight-loss or "guaranteed” claims, no drug names,
Sculpted Type, and Season 7, Clean Plate. no before-and-after bodies. The prescription line is on every ad,
and every copy set passes the app's own telehealth copy check.

Nine Season looks, one sample ad each.Made
outside this demo workspace, labelled SAMPLE.
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Active practice A
vl. LastStop OS5 & ClaimRight S 5 0 .00 SAMPLE DATA: ON | SAMPLE DATA I sampl al. Triage | =+ L it
o LastStop 0S ¢ Seemyvitals astStop aimRig S v ") [ Log oul

[=I: ]
Asset Library

™} Al Assistant 4 2
& ] Uploaded originals, rescued rewrites, and ads that passed their automated check — plus this session’s generated creative

SRS UPLOADED ~ RESCUED | PASSEDCHECKS = GENERATED

© Compliance Scanner

: S8 CKS 4, DOWNLOAD PACKAG!
# Rescue PASSED CHECKS o, DOWNLOAD PACKAGE

=] Site scan
a Passed the automated checks. Not legal advice — a person still signs off.

* GROWTH ENGINE

5 Y oD
(7 Brand Absorber -u“ll-“E I"TAKE - A SEE A . cARE
2 e Ach s in minutes. NO WAITING CLINICIAN

(Ea Asset Library % Row.g!\::.'mmmm ﬁmm h@ﬂﬂﬂ@u
Q@ s t

@ Lcemaed i —
& Design Studio » - CEEEES

@ Care frompama

b op I @ e=xn

SYSTEM sy iane

Gnline, on your schedule,

2_ Al Jobs Queue L o

B3 Usage & Cost Meter s s i e s s 1 e e i ot et

Sign-ups drive-ig_feed 1x1.jpg Sign-ups drive-ig_feed_1x1.ipg Awateness camy ig_feed_1xl.ipg

B AuditLog
5 Settings & Keys

) ;
E — Secure messaging with your (m]
SESSION TOOLS : care team.

[ Concierge
|t Retention
ACTING AS (SAMPLE CLINICIAN)
Sample clinician - Ml
Gna placa for visits, messages

A and refills.
@ Patient Front Door

| start your intake <+ art your intake

® 30 GROWTH ENGINE

Asset Library

> Uploaded - rescued - passed < Download as one package <> Status on every ad

LIVE IN DEMO - BROWSER SESSION ONLY

Three shelves: uploads, ads rescued by a compliant Download a set as one package, ready to hand to an
rewrite, and ads that passed. agency or load into an ad account.

Each ad keeps its status and its compliance verdict. Today the library lives in this browser session. A server-
side library is not built yet.

Every ad that passed or was rescued,
on one shelf, ready to download.
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Active practice
SeeMyVitals

o LastStop OS

CLINICAL

LastStop 05 &+ ClaimRight $0.00 & SAMPLE DATA: ON | SAMPLE DATA

Al Outreach

7 Dashboard ch from real records in this console. Nothing is ever sent automatically — a person reviews, edits or discards every draft, and no messaging ven

Provider Dashboard

I R L =] Abandoned intake / cart recovery ()

People who started intake or checkout and stopped before submitting a cast

Patient Intake Quiz
Pharmacy Routing 0
Credentialing
Clinical compliance
Record retention
Adverse events

) Support tickets

] Follow-ups Drafted, not sent: messaging vendor not connected, A person review
e e BN ——

c Refill and adherence reminders (Al)

Patients with an ord

Al Qutreach

Al at work % Draftall (4)

on file for a program that runs on a recurring refill cadence — 4 right now.

) Integrations

Billing . 4. "0

Al Assistant
SMS consent: the durable consent record captured at intake. Call script is for a human caller to read, so it is never blocked by quiet hours or SMS consent — only by an opt-out.

COMPLIANCE
t01@example.com =

2 Compliance Scanner Sample sa

bolic Reset F
# Rescue

ACTING AS (SAMPLE CLINICIAN)

Sample clinician - M

@ Patient Front Door

31 GROWTH ENGINE
Outreach bots 1:- Abandoned intake and new leads

- Abandoned intake < New leads < Drafts only
LIVE IN DEMO - DRAFTS

|

$3,300/mo

+ Al - cartrecovery bot + Al - new-lead bot

The abandoned-intake bot drafts a text and
an email for people who started intake or
checkout and stopped.

The new-lead bot drafts first-touch messages
for leads who never started intake.

Texts need a consent record. Quiet hours (9
pm to 8 am) hold texts. Every row has an opt-
out.

No messaging provider is connected, so
nothing is sent.

People who stopped halfway geta
drafted nudge, within their consent.
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Active practice
LastStop OS5 & ClaimRight ST COS° SAMPLE DATA: ON | SAMPLE DATA.
o LastStop 0S 3 gl aststop aimRig &

CLINICAL

7 Dashboard
@ | Win-back () % Draftall (1)

Lapsed patients — a dec

Provider Dashboard
[ Platform Map

Patient Intake Quiz

Pharmacy Routing SMS consent: the durable consent record from their original intake. Opt-out is permanent for this patient until re-included here — checked before every draft, every channel

Credentialing

Clinical compliance Sample sample.patientd6@ex

Case was declined by a clinician: Prograr

Record retention
Adverse events

) Support tickets

7 Follow-ups g
Al Outraach =————tylead outreach (&) % Draftall (2)

Leads on file who never started an intake — 2 right
Al at work

2

) Integrations yment

Billing

SMS consent: the durable consent record, if any exists for this person. A lead almost never has one yet, so most first-touch drafts are email-only until they opt in.
Al Assistant

COMPLIANCE SamEial:
2 Compliance Scanner
# Rescue

ACTING AS [SAMPLE CLINICIAN)

Sample clinician - M

@ Patient Front Door

32 GROWTH ENGINE
Outreach bots 2 - Refills and win-back

- Refill and adherence < Win-back < A person sends
SAMPLE DATA LIVE IN DEMO - DRAFTS 4+ Al - refill and adherence bot 4+ Al - win-back bot

The refill and adherence bot drafts a text plus a short call A person reviews, edits or discards every draft.

script for a human caller when a refill or dose check is Sending needs an SMS and email provider and carrier
due. Four sample patients sit in the refill segment. registration (10DLC).

The win-back bot drafts messages for lapsed or
cancelled patients and respects opt-outs.

A refill due or a patient gone quiet:
the draft and a call script are waiting.




SAMPLE data: every screen runs on labelled sample records from a local demo build.

Demo connection — agreement pending: Charm Health, Beluga Health and Hallandale Pharmacy are shown connected in
the demo only. Nothing is sent to them. The payment processor is not yet named or contracted.

No patients, orders, revenue or certifications are claimed. LastStop never prescribes or dispenses.
FTE figures are estimates at BLS May 2025 median wages for a practice that has not launched.

SeeMyVitals wordmark and palette are a placeholder brand made for this demo, not the final brand.



